Attachment I: Public Education and Outreach Summary 2019
Summary:
The following document was prepared for our municipal partners to include in the 2019 annual
MS4 eReport. It includes information about Southeastern Wisconsin Watersheds Trust, Inc.
(Sweet Water) projects and programs of Respect Our Waters, including updates made in 2019.
These projects and programs include Adopt-A-Storm Drain, the Respect Our Waters website,
our public relations strategies and media campaigns, events we attended and organized, and
other major highlights. All of the updates and improvements made were conducted in the
interest of assisting our municipal partners to engage in effective public outreach and education
as mandated by Wisconsin’s administrative code – NR 216. If you have any questions or would
like more information, please contact Jake Fincher (fincher@swwtwater.org).
Adopt-A-Storm Drain:
We have continued to develop the Adopt-A-Storm Drain program to make the adoption process
more efficient. This past year, we have been working to develop a new mapping tool that will
allow us to track the effectiveness of our outreach methods. This mapping tool will also make it
easier for people to adopt a drain. We also developed several PSA’s this year that will launch in
2020. To align with the Respect Our Waters campaign, the Adopt-A-Storm Drain program was
also renamed Adopt Your Drain. The Adopt Your Drain program will officially be launched in the
Spring of 2020.
In 2019, 145 storm drains were adopted and we were involved in four storm drain stenciling
activities.
Website:
In 2019, we continued to keep the website updated with relevant information and ensured that
we posted appropriate event information that may have been relevant to our permittee partners.
To ensure that the public was easily directed to the educational resources on our website, we
included links in our social media posts, informational emails, and any other online posts. Check
out the Respect Our Waters website to see the educational materials that we have developed
so far. Permittee partners have access to materials, flyers, and resources made specifically to
educate the public and their employees on different stormwater pollution sources.
Events:
Throughout 2019, ROW and AASD attended a variety of events, often through our partner
organizations and permittee partners. These events occurred in both large and small
municipalities, and more information about the specific municipalities we reached with each
event is available upon request. Below is a list of many of the events that we attended in 2019.
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Rock the Green
Green Day in the Bay
Lincoln Park Spring Fest
Montessori GreenFest
Love Your Great Lakes Day
Fox Point Open House
Ozaukee Eco- Tour
Tails on the Trail
Little Canada Stormwater Block Party
Greenfield Farmers Market
Tosa Farmers Market
Brown Deer Dog Swim
Celebrate Local Waters - Cedarburg
Cedar Creek Community Connections
Harbor Fest
Sturgeon Fest
KK River Tree Planting
Pulaski Park/KK River Clean-Up
Shorewood Farmers Market
Lindsay Heights Block Party

Clean Rivers, Clean Lakes Conference
Sweet Water hosts an annual conference that invites over 260 freshwater stakeholders to
attend. Audience members include municipal officials, researchers, teachers, non-profits,
businesses, and many more. At the conference, we are able to present the work we do on
behalf of our municipal partners. A packet of information is distributed to each attendee and
includes a flyer that lists each of our Respect Our Waters municipal partners.
In addition to sharing the work that we do at Sweet Water, we always host various workshops in
the afternoon so that attendees can have the chance to learn about the topics that might interest
them. These workshops cover a variety of topics and aim to inform a number of different
audiences, whether it be municipal staff, scientists, educators, farmers, or the general public.
Clean Up Event
On September 6th 2019 Sweet Water teamed up with MillerCoors as a part of their annual “Our
Beer Print Month” to clean up Fish Creek in the Village of Bayside. Volunteers cleared debris
from Fish Creek, a tributary to the Milwaukee River. Because much of the Village drains to
waterway, logs and blockages had created a flooding hazard and impaired water flow. Over the
course of the event, volunteers cleared over 7 tons of debris, filling two garbage compacting
trucks. Additionally, volunteers hung up over 800 educational door hangers to promote
stormwater pollution prevention practices. Keep Greater Milwaukee Beautiful participated by
lending clean-up equipment and Milwaukee Riverkeepers lent waders for volunteers to wear.

Media Campaigns:
●

●

Thursday Night Lights
○ “Sweet Water Water Sports”
○ Shared facts about why Sweet Water and Respect Our Waters do what they do.
PSA’s were aired at the event and Sweet Water staff was interviewed during the
game.
○ 32,500 attendees
Digital
○ Video Pre-Roll: 15 second spots that play before other videos
○ Over the top (OTT): 30 second PSA’s streamed through Connected TV (65,217
total impressions)
○ Targeted Emails: Three emails sent to 25,000 addresses included in target
audience: advertise a variety of ROW and AASD programs and educational
topics
○ Impressions: number of times each digital component was “viewed” – does not
necessarily connote number of distinct individuals who viewed the component
(for number of impressions, see Attachment II)
○ Some of these digital elements are directed to homeowners who have an interest
in environmental issues and the community, and who also live in zip codes that
align with the watershed
○ In Banner Video featured on a composite of websites that reach target audiences
(176,923 total impressions)

○
●
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All digital components re-direct to RespectOurWaters.org or Adopt-A-Storm
Drain page when clicked on

TV
○ 378 commercials on EVTV & WVTV
Social Media Posts
○ Utilized Facebook to raise awareness for Adopt A Storm Drain, stormwater
educational topics, and events we participated in as well as events of our partner
organizations
○ Posts from Respect Our Waters garnered 2,979 total reactions, 439 comments,
1,012 shares, 6,184 clicks and reached 172,401 users over the course of 2019
○ The Respect Our Waters page had 1,025 likes by the end of 2019 – an increase
of 85 likes

Public Relations/News Featured Stories
●
●
●
●

1,338,981 total reach
Television news series and in-studio “expert” interviews, feature print and online articles
Generated a flurry of TV, radio, print, and online coverage for Adopt A Storm Drain
Concentration of coverage occured in fall of 2019

Date and Outlet

Details

Today’s TMJ4 Interview - March 20th

Melting snow sends pollutants into our
waters- tips for how to prevent pollutants from
entering our waterways.

Fox6 RealMKE Interview - October 9th

“Kristin Schoenecker with Respect your
Waters joins Real Milwaukee with some small
steps we can all take to keep our local
waterways clean.” Focused on Adopt A
Storm Drain.

WISN-MKE (ABC) - October 11th

Storm drains are looking for attentive, caring
adopters. Jacob Fincher with Respect Our
Waters is here to talk about how you can
help!

Fox6 - October 19th

‘Increase the biodiversity:’ Kinnickinnic River,
adjacent trail undergoes restoration efforts’
The Kinnickinnic River and the Kinnickinnic
River Trail has been undergoing a
transformation for nearly a decade.

Shepherd Express Article - November 19th
● Online Placement

“Clearing out storm drains helps reduce
flooding in homes during severe storms,
which can mean thousands of dollars in
damage for homeowners. “Our main
message is, ‘if it’s not rain, it doesn’t belong in
a drain,’” says Sweet Water’s acting director,
Jake Fincher. In rural areas, stormwater
runoff often ends up in lakes and rivers.
Respect Our Waters is a Sweet Water
campaign that encourages citizens to take
action to help ensure clean water in
Milwaukee County. Now in its seventh year,
the campaign plans to implement an updated
website that makes it possible for people all
over Wisconsin to participate in adopting a
drain.”
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2019 CRYSTAL CLEAR STRATEGY
TELEVISION ELEMENTS: WVTV/WCGV
•
Total Campaign Announcements: 217 :30 & :60 Commercials Over Two Stations
•
Minimum Impressions:
445,200 (Adults 18-34) & 1,152,700 Household Impressions

THURSDAY NIGHT LIGHTS
•
Feature Sponsorship: “Sweet Water Water Spots” Facts about why Sweet Water & Respect Our Waters Do What They
Do! PSA’s in each game. Interview during game. Onsite presence.
DIGITAL ELEMENTS:
•
OTT: :30 Sweetwater PSA aired on streaming devices aired in desired zip codes targeting individuals who have an
interest in nature and the environment:
•
Total Impressions: 65,217
•
In-Banner Video which will air the Sweetwater PSA in desired locations targeting individuals who have an interest in
nature and the environment with multiple links to the Sweetwater website.
•
Total Impressions: 176,923
•
Customized Emails targeting families, individuals with interest in community causes, Green Living, health awareness.
Emails can link to the website, event page, page and social media
•
3 Emails to be deployed
•
Each Email will be sent to 25,000 recipients
•
Total Emails: 75,000

_________________________
Client Signature/Date

OTT

Total Impressions: 65,874

OTT

In-Banner Video (IBV)

Total Impressions: 182,202

Email #1

Email #2

Email #3

Sweet Water Television & Thursday Night Lights Summary
378 Commercials on EVTV & WVTV
394,350 Impressions for Adults 25-49
948,360 Household Impressions

Thank you!
John Pearson
Marketing Consultant
jdpearson@sbgtv.com
D: 414-815-4017
C: 414-232-7823

